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Who did we help?

DIPEx is a healthcare charity that publishes the innovative and award-winning website Healthtalkonline.org and its sister website Youthhealthtalk.org, based on research from the Health Experiences Research Group at Oxford University. The charity provides a unique database of more than 2,000 people’s personal and patient medical experiences. These enable visitors to watch video interviews, listen to audio clips and read real-life experiences of more than 75 health-related conditions and illnesses.

Where and when?

DIPEx approached Padua Communications to help co-ordinate its media relations and PR campaigns for awareness of the websites generally and around its new health module launches as they were published on the sites. It also required continuing media outreach about the charity’s role in healthcare, such as CCG Commissioning and the issue of patient experience within the NHS.

Why did they need us?

As a charity, DIPEx needed a cost effective, one stop shop solution to maximise its media opportunities for the module launches on Infertility, Penile Cancer and Young People And Eating Disorders. It needed help with strategic planning, co-ordinating media campaigns, liaising with its in-house social media executive and increasing brand awareness. Hits to both websites were climbing steadily, with 1.5 million annual visits in 2011 but the charity wanted to reach 2 million by the end of 2012.

What did we do?

The key issue was to proactively source PR opportunities that would increase brand awareness and improve search engine optimisation through the creation of new and respected web links, which are crucial in driving traffic back to the websites. Padua Communications formed new relationships with key journalists and relevant publications.

Infertility

The first launch for Infertility involved a fast, four-week turnaround. Padua Communications planned the launch to meet key deadlines and proactively pitched to more than 20 affiliated fertility sites and consumer health publications, creating coverage in Weight Watchers Magazine (circulation 200,023), Mens’ Health magazine and website, The Telegraph (circulation 578,744), the mumsnet forum (circulation 8,500,000) and Female First – one of the fastest growing female community sites (circulation 3,471,816)

Links were also placed with infertilitynetwork, Human Fertilisation And Fertility Friends Authority, British Fertility Society, Transrep, Multiple Birth Foundation and Fertility Friends.

Penile cancer

For the Penile Cancer launch, at the Royal Academy in Pall Mall in October, Padua Communications liaised with men’s cancer charity Orchid, drafting invites, liaising with stakeholders to ensure that internal communications flowed effectively between all parties. Padua Communications generated coverage in the national press by having direct contact with DIPEx interviewees and was able to release lifestyle case study examples that were picked up by the press, most notably in The Guardian (circulation: 3,721,090).

We approached relevant industry publications, securing a double page spread in Primary Care Today. All items were embargoed to ensure a direct hit on the day of the launch.  Crucially, a pre-recorded piece on Radio 4’s Inside Health programme with Dr Mark Porter ensured Healthtalkonline.org was linked back via the BBC website.

Young people and eating disorders

By planning ahead, Padua Communications was able to incorporate the Young People and Eating Disorders live module launch during Eating Disorders Awareness Week 2013 to ensure it had the biggest impact possible. We liaised with eating disorder charity Beat and secured a tailored article in the Guardian Health Network to run during the awareness week.

Brand awareness

To proactively raise DIPEx’s brand profile with health professionals around general health topics such as CCG Commissioning, patient experience and Carers’ week, Padua Communications reached out to both the Guardian Health Network and the Guardian Social Care network.

With web training from our team, senior researcher Dr Nic Hughes and DIPEx trustee Julia Cartwright were able to act as spokespeople for Healthtalkonline.org and took part in two live webinars on ‘What matters to patients’ and ‘Support for Carers’. As part of the Guardian Health Network’s CCG commissioning awareness week, Padua Communications placed and drafted an article for DIPEx partner GCA Ltd.

What was the result?

Securing credible site links back to both Healthtalkonline and Youthhealthtalk created substantial hits for all of the module launches and DIPEx received coverage in national health publications and social media. Visits to both DIPEx websites have now exceeded 2 million. Padua Communications was able to set up long lasting and successful relationships with key supporters and journalists. From pitching to BBC Radio 4, Padua Communications increased not only awareness from a respected and credible source but also established stronger links with a very high profile supporter in Dr Mark Porter, who continues to support the charity, recently highlighting the www.healthtalkonline.org as one of the top five health websites in The Times.

“Padua Communications has a complete grasp of how to build an effective PR campaign and is diligent in creating and following up on project plans to realise such campaigns. A pleasure to do business with.”

Graham Shaw, DIPEx chief executive
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Free marketing & PR resources









Sign up we’ll send you our free marketing and communications newsletter packed with helpful advice, along with details of our events.
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Helping a large university event run smoothly with content, design, video, PR and facilitation
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New PR strategy, focus on marketing and the target customer helps Lucy’s Farm navigate change



Read More
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Upskilling RS Sailing’s marketing staff with training
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Modernising GSMA’s training courses to improve engagement
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Building credibility and authority for a rebranded IT apprentice company
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Our blog content boosts site visits by 500%
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How Padua Communications streamlined GSMA’s training delivery
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Our content wins £200,000 of new business for retail client
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Automated marketing platforms need fine-tuned content to get results



Read More
















[image: NT CADCAM case study]


[image: NT CADCAM case study]










Our content marketing gets NT CADCAM more leads
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5 Glasshouse Studios, Fryern Court Road, Fordingbridge SP6 1QX
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About us









At Padua Communications, business is personal. We are a team of family and friends, sharing insights and collaborating to get the best outcome for you.


































Sign up for free stuff









Sign up for our free marketing and communications newsletter packed with helpful advice and details of our events.
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Scroll To TopWe use cookies on our website to remember your preferences and repeat visits. By clicking “Accept”, you consent to the use of all cookies.
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Privacy Overview
 
This website uses cookies to improve your experience while you navigate through the website. Out of these, the cookies that are categorized as necessary are stored on your browser as they are essential for the working of basic functionalities of the website. We also use third-party cookies that help us analyze and understand how you use this website. These cookies will be stored in your browser only with your consent. You also have the option to opt-out of these cookies. But opting out of some of these cookies may affect your browsing experience.



 







Necessary 


 Necessary 



Always Enabled 




Necessary cookies are absolutely essential for the website to function properly. These cookies ensure basic functionalities and security features of the website, anonymously.
	Cookie	Duration	Description
	__stripe_mid	1 year	Stripe sets this cookie to process payments.
	__stripe_sid	1 hour	Stripe sets this cookie to process payments.
	_cfuvid	session	Helps Cloudflare apply rate limits to traffic where multiple unique visitors share the same IP address, such as traffic from behind a NAT.
The _cfuvid cookie is only set when a site uses this option in a Rate Limiting Rule, and is only used to allow the Cloudflare WAF to distinguish individual users who share the same IP address. Visitors who do not provide the cookie are likely to be grouped together and may not be able to access the site if there are many other visitors from the same IP address.
	cf_clearance	1 year	This Cloudflare Clearance Cookie stores the proof of challenge passed. It is used to no longer issue a challenge if present. It is required to reach an origin serve
	cookielawinfo-checkbox-advertisement	1 year	Set by the GDPR Cookie Consent plugin, this cookie records the user consent for the cookies in the "Advertisement" category.
	cookielawinfo-checkbox-analytics	1 year	Set by the GDPR Cookie Consent plugin, this cookie records the user consent for the cookies in the "Analytics" category.
	cookielawinfo-checkbox-functional	1 year	The GDPR Cookie Consent plugin sets the cookie to record the user consent for the cookies in the category "Functional".
	cookielawinfo-checkbox-necessary	1 year	Set by the GDPR Cookie Consent plugin, this cookie records the user consent for the cookies in the "Necessary" category.
	cookielawinfo-checkbox-others	1 year	Set by the GDPR Cookie Consent plugin, this cookie stores user consent for cookies in the category "Others".
	cookielawinfo-checkbox-performance	1 year	Set by the GDPR Cookie Consent plugin, this cookie stores the user consent for cookies in the category "Performance".
	CookieLawInfoConsent	1 year	CookieYes sets this cookie to record the default button state of the corresponding category and the status of CCPA. It works only in coordination with the primary cookie.
	PHPSESSID	session	This cookie is native to PHP applications. The cookie stores and identifies a user's unique session ID to manage user sessions on the website. The cookie is a session cookie and will be deleted when all the browser windows are closed.
	viewed_cookie_policy	1 year	The GDPR Cookie Consent plugin sets the cookie to store whether or not the user has consented to use cookies. It does not store any personal data.
	wp_woocommerce_session_*	2 days	WooCommerce sets this cookie to make a unique code for each customer so that it knows where to find the cart data in the database for each one.
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functional






Functional cookies help to perform certain functionalities like sharing the content of the website on social media platforms, collect feedbacks, and other third-party features.
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performance






Performance cookies are used to understand and analyze the key performance indexes of the website which helps in delivering a better user experience for the visitors.
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analytics






Analytical cookies are used to understand how visitors interact with the website. These cookies help provide information on metrics the number of visitors, bounce rate, traffic source, etc.
	Cookie	Duration	Description
	_ga	1 year 1 month 4 days	Google Analytics sets this cookie to calculate visitor, session and campaign data and track site usage for the site's analytics report. The cookie stores information anonymously and assigns a randomly generated number to recognise unique visitors.
	_ga_*	1 year 1 month 4 days	Google Analytics sets this cookie to store and count page views.
	sbjs_current	session	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
	sbjs_current_add	session	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
	sbjs_first	session	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
	sbjs_first_add	session	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
	sbjs_migrations	session	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
	sbjs_session	1 hour	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
	sbjs_udata	session	Sourcebuster sets this cookie to identify the source of a visit and stores user action information in cookies. This analytical and behavioural cookie is used to enhance the visitor experience on the website.
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advertisement






Advertisement cookies are used to provide visitors with relevant ads and marketing campaigns. These cookies track visitors across websites and collect information to provide customized ads.
	Cookie	Duration	Description
	NID	6 months	Google sets the cookie for advertising purposes; to limit the number of times the user sees an ad, to unwanted mute ads, and to measure the effectiveness of ads.
	test_cookie	15 minutes	doubleclick.net sets this cookie to determine if the user's browser supports cookies.
	VISITOR_INFO1_LIVE	6 months	YouTube sets this cookie to measure bandwidth, determining whether the user gets the new or old player interface.
	VISITOR_PRIVACY_METADATA	6 months	YouTube sets this cookie to store the user's cookie consent state for the current domain.
	YSC	session	Youtube sets this cookie to track the views of embedded videos on Youtube pages.
	yt-remote-connected-devices	never	YouTube sets this cookie to store the user's video preferences using embedded YouTube videos.
	yt-remote-device-id	never	YouTube sets this cookie to store the user's video preferences using embedded YouTube videos.
	yt.innertube::nextId	never	YouTube sets this cookie to register a unique ID to store data on what videos from YouTube the user has seen.
	yt.innertube::requests	never	YouTube sets this cookie to register a unique ID to store data on what videos from YouTube the user has seen.
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others






Other uncategorized cookies are those that are being analyzed and have not been classified into a category as yet.
	Cookie	Duration	Description
	m	1 year 1 month 4 days	No description available.
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